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TASK  1. LISTENING COMPREHENSION (20 points: 1 answer = 2 points)

For questions 1-10 complete the notes below filling in the gaps with ONE WORD AND/OR A NUMBER.

You will listen to the text ONCE. You have 1 minute to look through the task.  


	Mass Strandings of Whales 

Mass strandings: situations where groups of whales, dolphins, etc. swim onto the (1)_____________ and die.
Common in areas where the (2)_____________ can change quickly.

Several other theories:

Parasites:
e.g. some parasites can affect marine animals’ (3)___________________, which they depend on for (4)__________________.

Toxins
Poisons from (5)_____________ or (6)______________ are commonly consumed by whales.

Accidental Strandings
Animals may follow (7)_____________ ashore, e.g. Thurston (1995).
Unlikely because the majority of animals were not (8)______________ when they stranded.

Human Activity
(9)_________________ from military (10) _____________are linked to some recent strandings.








Transfer your answers to the answer sheet


TASK 2. USE OF ENGLISH (10 points: 1 answer = 1 point)

Fill in the gaps with the words from the box. Each word is used only once. You may need to change the word in order for it to fit the context. There are 2 extra words in the box.
Do Tips on Nearby Bargains Outweigh Privacy Concerns?
	EXPENSE - FAR - SURE - FOLLOW - TEAM - INCLUDE - NEAR ELECTRON - CATCH - RECOMMEND - PRACTICE - ARGUE 


Ever been in an unfamiliar neighborhood, hungry but without much cash in your pocket? That’s where Cheapism would like to come in. The Web site, which helps you find bargains and  11._____________ products, is now offering a “location-based” version.
Cheapism 12. _____________with the social networking site Foursquare to offer 13.____________________ for a meal that won’t put a big dent in your wallet — with the added perk of telling you if, say, your friends liked it, and whether they happen to be there at the moment.
For those (me included) who haven’t embraced mobile social networking offered by the likes of Foursquare and Facebook Places, all this might sound a bit complicated. But Cheapism’s founder, Max Levitte, 14. ____________ me it’s not.
Here’s how it works: Let’s say you are a Foursquare user who tracks Cheapism on your account. When you use the Foursquare app on your smartphone to “check in” to a location — that is, you let your friends know where you are, 15._______________ — Cheapism alerts you if there are nearby restaurants that it recommends. 
 “We may not be groundbreaking, but we’re 16.___________,” Mr. Levitte said.
The service is available in more than a dozen major cities, 17. __________ New York, San Francisco and Chicago, and is beginning to branch into 18 smaller markets in some states, like Florida. Cheapism’s restaurant tips have been available on Foursquare for almost two months and have about 16,000 18.____________________.


Location-based services seem to be 19. ____________ on, despite some uneasiness about their potential for invasion of privacy. A recent survey by Comscore found that 20. _______________  17 million mobile phone users used such “check in” services, with 12 million doing so on smartphones like iPhones or Android phones.

TASK 3. READING (10 points: 1 answer = 1 point)
Put the following paragraphs in the correct order to recreate the text. Answer sheet 21-31.
Johnson: Is English difficult?
By ALAN JOHNSON
A. Learners whose first language is Chinese (completely unrelated) or Russian (distantly related) will find English much harder. This is roughly true of languages all around the world. 
B. However, a friend told me English is considered one of the most difficult languages to learn because it contains so many words that are pronounced the same but have different meanings. I'd love to see your opinion about this.
C. As languages spread and grow, they are more likely to rely on clues like word order than on word-endings. So “big” languages are “simple”. Under this schema, English fits both criteria: relatively big and relatively simple. 
D. JOHNSON gets mail. Tom K. asks:
I had always understood English to be a reasonably easy language to learn because it lacks many of the features that make other languages difficult. 
E. If you learn a language geographically close and from a common ancestor of your first language, there will be fewer nasty surprises, at every level from sound to sentence.
F. Johnson is sorry to disappoint, but the boring answer is “it depends”. Whether English is confusing or easy mostly depends on the learner’s native language. A native speaker of German or Dutch—Germanic languages closely related to English—will find English relatively straightforward. 
G. This kind of inflection is not a terrible proxy for that slippery idea of "difficulty". Where are the world’s hardest languages, then? One study, by Gary Lupyan in 2010, looked closely at inflection. It found that highly inflected languages tend to be spoken by a small number of speakers, and have few neighbours. But languages with big groups of speakers systematically tend to have fewer inflections. 


H. Would it be possible to describe a language's “difficulty” in the abstract? English-speakers often point to a language like Latin or Greek. Next to them, in one important respect, English is easy. 
I. Why is that? The hypothesis is that as a language spreads over centuries, it is learned by many non-natives. Adults, learning a foreign language imperfectly, avoid using non-necessary endings. And many endings in any language are non-necessary, if other clues can be recruited to do the same things that word endings do.
J. The distinction involves a language's “inflectional morphology”, or the bits added to a noun or adjective or verb to make it match up with other pieces in a sentence. An English verb has a maximum of five forms, whereas verbs in Spanish or Latin can take dozens of forms. An English noun usually has only two forms (singular and plural), whereas the Greek or Russian noun takes numerous forms showing grammatical gender, number and case.


TASK 4. WRITING (60 points)

(40 minutes, 250-300 words)

Your school magazine has a weekly column called “Get to Know Teenagers Better”. As part of their investigation into behaviour, habits and preferences of modern teenagers, they have asked you to write a report based on the results of your own survey demonstrated in the graph below. 
  
Write the report.  Follow the format and the style of report writing. 

 In your report say:

1. how you conducted the survey;
2. if there have been any changes since 2010;
3. what could cause such changes;
4. how the situation might develop in the future.
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	TRANSFER YOUR ANSWERS TO THE ANSWER SHEET




Modern trends in spending summer holidays
2010	
family trips	 language schools	sport camps	language camps 	0.65000000000000213	0.14000000000000001	0.12000000000000002	9.0000000000000066E-2	2016	
family trips	 language schools	sport camps	language camps 	0.37000000000000038	0.23	0.15000000000000024	0.25	
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